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1. INTRODUCTION
It is becoming more common for people to conduct most of their social
activities in virtual worlds, and the metaverse has become an innovative tool
and platform for this.
Snow Crash author Neal Stephenson coined the term “metaverse” in 1992. The
avatar is a term used in conjunction with this concept. With the way firms,
individuals and sectors are incorporating the idea. Metaverse has a lot of room
for expansion.
The metaverse is attracting marketers for a variety of reasons. It’s brand new,
and quicker connections are now available to handle expanding situations. As
a result, metaverses are becoming more popular with brands eager to keep
Millennial and Gen X customers up-to-date on the latest goods and
innovations. It’s apparent that this marketing tactic is effective and here to
stay based on the level of interaction firms are currently seeing.[1]
Metaverse envisions e-commerce, gaming, remote employment, physical
fitness, social interaction as part of the future of the internet.[2] Using virtual
and augmented reality, businesses may be more inventive and distinguish
themselves from their rivals.[3]

[1] Faridani, A. (2022). Council Post: Why The Metaverse Is Marketing’s Next Big Thing. Forbes.
Retrieved 22 February 2022, from
https://www.forbes.com/sites/forbesbusinessdevelopmentcouncil/2021/12/21/why-the-metaverse-ismarketings-next-big-thing/?sh=1387ab5625f0.
[2] Restaurant Marketing in Meta’s Metaverse | MGH Blog. Mghus.com. (2022). Retrieved 22 February
2022, from https://www.mghus.com/blog/restaurant-marketing-in-metas-metaverse.
[3] Metaverse: What it means for restaurants. Goliathconsulting.blog. (2022). Retrieved 22 February
2022, from https://goliathconsulting.blog/2021/12/23/metaverse-what-it-means-for-restaurants/.
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2. KEY TECHNOLOGIES IN
THE METAVERSE
Several technologies contribute to metaverse. They include cutting-edge
technologies like blockchain, augmented reality (AR) and virtual reality (VR),
3D reconstruction, artificial intelligence (AI), and the internet of things (IoT)
to make the metaverse experience more immersive.[4] The Lulu token project
focus majorly on AR.

AUGMENTED REALITY
In augmented reality (AR), digital visual components, music, or other sensory
inputs transmitted through technology enhance the virtual environment.[5]
Many people associate “Iron Man” with augmented reality. In contrast,
augmented reality (AR) has progressed beyond Hollywood, headsets, games,
and into use cases such as inspecting and fixing things. [6]
Unlike virtual reality, AR does not provide an immersive experience. While
virtual reality needs users to put on special headgear and immerse
themselves in a purely digital environment, AR allows them to interact with
the actual world.

[4] Top 7 Technologies that Power the Metaverse | Binance Academy. Binance Academy. (2022).
Retrieved 22 February 2022, from https://academy.binance.com/en/articles/top-7-technologies-thatpower-the-metaverse.
[5] Augmented Reality Definition. Investopedia. (2022). Retrieved 22 February 2022, from
https://www.investopedia.com/terms/a/augmented-reality.asp.
[6] How to explain augmented reality in plain English. Enterprisersproject.com. (2022). Retrieved 22
February 2022, from https://enterprisersproject.com/article/2019/10/ar-augmented-reality-explainedplain-english.
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You can use AR in:

1. TRAINING AND EDUCATION
People can accomplish new activities more simply and rapidly using dynamic,
AR-based instructions than with standard training techniques (like instruction
manuals). The potential for augmented reality training will be enormous when
wearable technologies such as AR-powered smart glasses, AR contacts, and
AR headsets become more commonly accessible.

2. GAMING
Many games now have augmented reality features. The success of AR games
is unsurprising, given that gaming was one of the first uses for AR and VR that
many people observed.[7]
The benefits of AR are only continuing to expand to new sectors, such as
healthcare, manufacturing, utilities, telecommunications, education, and
public safety.

3. VIRTUAL REALITY
Virtual Reality (VR) is a computer-generated environment with realisticlooking images and objects that give the user the feeling of being completely
immersed in their surroundings. public safety.

[7] What Is Augmented Reality (AR)? A Practical Overview. Threekit.com. (2022). Retrieved 22
February 2022, from https://www.threekit.com/blog/what-is-augmented-reality.

LULUTOKEN TECHNICAL WHITEPAPER

PAGE: 5

This world is seen via a Virtual Reality headset or helmet. We can use virtual
reality to immerse ourselves in video games as if we were one of the
characters, learn how to conduct heart surgery, and increase the quality of
sports training to boost performance.[8] Medicine, culture, education, and
architecture are just a few of the fields that have already benefited from this
innovation. VR enables us to traverse barriers that would otherwise be
unthinkable, from guided museum trips to the dissection of a muscle.
Virtual reality immerses the user in an experience. Users are immersed and
able to engage with 3D environments rather than watching a screen in front
of them. The computer is converted into a gatekeeper to this artificial world by
replicating as many senses as possible, including vision, hearing, touch, and
even smell. Near-real VR experiences are only limited by the availability of
content and low-cost computing power.
As humans, we form our perceptions of the world based on the norms that
have emerged through time. Therefore, what we see, hear, and feel around us
influences our beliefs. Virtual reality designers employ fundamental
perception laws and notions about how we interact to build worlds that seem
as real as the real world.[9]
Virtual reality headsets are simply computers that replace our environment
with software-generated content. Headsets use gyroscopic sensors,
accelerators, and magnetometers to identify how you move and monitor your
activities with a virtual area.
Virtual reality headsets are simply computers that replace our environment
with software-generated content. Headsets use gyroscopic sensors,
accelerators, and magnetometers to identify how you move and monitor your
activities with a virtual area. External cameras and computer systems are also
connected to your headset, allowing you to obtain software for your VR
experience or interact with other applications.

[8] Virtual Reality, the technology of the future - Iberdrola. Iberdrola. (2022). Retrieved 22 February
2022, from https://www.iberdrola.com/innovation/virtual-reality.
[9] How does Virtual Reality Work?. XR Today. (2022). Retrieved 22 February 2022, from
https://www.xrtoday.com/virtual-reality/how-does-virtual-reality-work/.
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Do not confuse AR with VR. You can conceive of Augmented Reality as virtual
reality with a real-world component. Virtual Reality produces an artificial
environment, whereas augmented reality replicates artificial items in the
actual world.
The computer utilizes sensors and algorithms to identify the location and
direction of a camera in augmented reality. Then, the 3D visuals are rendered
as they look from the camera’s perspective, superimposing the computergenerated pictures over a user’s view of the actual world.
The computer in Virtual Reality employs comparable sensors and math.
Instead of placing a real camera in a physical location, the user’s eyes are
placed inside the simulated scene. The images adjust to the user’s
movements. VR technology produces a believable, interactive environment for
the viewer, rather than combining virtual elements and a real picture.[10]

A) 3D RECONSTRUCTION
The technique of capturing the form and look of real things is known as 3D
reconstruction. Light projectors can create 3D reconstructions by directly
interacting with the surroundings.

B) ARTIFICIAL INTELLIGENCE (AI)
Artificial intelligence (AI) refers to a computer’s or a computer-controlled robot’s
capacity to accomplish activities that normally require human intellect.[11]

[10] [1] Bardi, J. (2022). What is Virtual Reality? [Definition and Examples]. Marxent. Retrieved 22
February 2022, from https://www.marxentlabs.com/what-is-virtual-reality/.
[11] Arya, N. (2022). Artificial Intelligence and the Metaverse - KDnuggets. KDnuggets. Retrieved 22
February 2022, from https://www.kdnuggets.com/2022/02/artificial-intelligence-metaverse.html.
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Face recognition, natural language processing (NLP), speedier computation,
and various other behind-the-scenes operations are now all part of AI’s job. So
it was just a matter of time before AI was used to create smarter immersive
environments in augmented and virtual reality.
AI can analyze massive amounts of data at breakneck speed to develop insights
and drive action. Users may either use AI for decision-making or combine AI
with automation for low-touch activities.
The application of AL in the metaverse is evident in the following concept:

1. AVATARS
Avatars are one of the most fascinating and talked-about Metaverse notions.
People are imaginative, and the idea of customizing oneself in a virtual
environment appeals to them. With AL and metaverse, you can modify your
hair color and clothes style to suit your taste.
AI can analyze 2D user photos or 3D scans to produce Avatars that are very
lifelike and accurate.

2. DIGITAL HUMANS
The capacity to see and hear what users are saying is built into digital beings.
Human-like discussions and interactions may also be achieved via voice and
body language.
When you’re in a Virtual Reality (VR) environment, you may interact with 3D
chatbots called “digital people.” In other words, they are non-playing
characters (NPCs), a character in the virtual reality or game that is controlled by
an automated script or set of rules, as opposed to a character controlled by a
user or participant.
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The metaverse relies heavily on creating digital beings, produced only using AI
technology. For example, digital people might vary from non-player characters
(NPCs) to computerized assistants in the VR workplace.

3. LANGUAGE PROCESSING
Interaction in the Metaverse will be beneficial to users from all over the globe.
Al makes this possible.
AI is capable of translating natural languages like English into a machinereadable format. Finally, an output (or answer), translated into English and
given back to the user, is analyzed. Realistic results may be achieved in a short
time.

C) INTERNET OF THINGS (IOT)
IoT refers to a network of physical items, or “things,” equipped with sensors,
software, and other technologies that can connect to and exchange data with
various other devices and systems over the internet.[12]
Internet of Things (IoT) devices employ embedded systems, including CPUs,
sensors, and communication gear, to collect, transmit and act on the data they
receive from their surroundings. When an IoT device connects to an IoT
gateway or other edge device, it may send or receive sensor data and analyze it
locally or in the cloud. It is not uncommon for these devices to interact with
each other and take action based on the information they receive.

[12] What is the Internet of Things (IoT)?. Oracle.com. (2022). Retrieved 22 February 2022, from
https://www.oracle.com/internet-of-things/what-isiot/#:~:text=The%20Internet%20of%20Things%20(IoT)%20describes%20the%20network%20of%20physi
cal,and%20systems%20over%20the%20internet.
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As much work as may be done by these devices without human input (such as
configuring them), individuals can also engage with them in other ways, such as
providing instructions or gaining access to their data.[13]
When it comes to bringing physical objects into the digital world, IoT functions
as your sensory network. It gives context and situational awareness to AR apps
and provides triggers for items in the digital and virtual sphere to interact with
you in the actual world. A physical-to-cyber bridge, whether it’s a digital device
that responds to your finger motions or a cyber-physical application or function
that is activated by an event in the physical world, the Internet of Things (IoT)
offers the means to connect these two realms.
The Internet of Things (IoT) can enhance your experience in the VR Metaverse or
virtual reality. For example, modern game systems use motion sensors to track
how you interact with the game. Likewise, sensor-laden bodysuits and IoT
devices will be used to track your physical status and health to elicit responses
in the virtual world.[14]

4. LULUVERSE
We are creating a real-world restaurant taking part in the metaverse project.
Lulu Token is the first community-driven metaverse restaurant project globally,
backed by artistic NFT art and real-world use. We are concerned about allowing
you to visit the same real-world restaurant integrated into the metaverse and
join the AR experience activities. The ecosystem will be unlike anything you’ve
ever experienced at a restaurant before.

[13] What is IoT (Internet of Things) and How Does it Work?. IoT Agenda. (2022). Retrieved 22 February
2022, from https://internetofthingsagenda.techtarget.com/definition/Internet-of-Things-IoT.
[14] Lee, L. (2022). How to Leverage Internet of Things (IoT) Opportunities in the Metaverse.
Acceleration Economy. Retrieved 22 February 2022, from
https://accelerationeconomy.com/metaverse/how-to-leverage-internet-of-things-iot-opportunitiesin-the-metaverse/.
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5. VISION
Our vision is to create a unique dining experience for our users. We aim to
create an easier and faster way for people to enjoy a world-class restaurant from
anywhere around, irrespective of age, class, and financial status. We also want
to create a helpful and coherent group of people who can talk and interact with
one another. In our metaverse, users will also be able to earn tokens or other
rewards.

6. MISSION
Lulu token team aims to inspire innovation in the Metaverse Market by
providing an ultimate blockchain-based Metaverse platform supported by
artists NFT provided by real restaurant guests, for offering a real social
restaurant atmosphere to our users. We believe that all worldwide users should
have access to such pleasant atmosphere and socialize in our locations.

7. THE FUTURE OF RESTAURANT
WITH METAVERSE TECHNOLOGY
As earlier stated, the metaverse is transforming all businesses irrespective of
the sectors and industries they fall under. Restaurants are not left out. The
following[15] are ways in which we should expect the future of metaverse to
be with the int=corporation of the metaverse technology:

[15] Protein, A., Food, B., Kitchen, C., Commerce, D., Waste, F., & Drink, F. et al. (2022). Restaurants,
Welcome to the Metaverse. The Spoon. Retrieved 22 February 2022, from
https://thespoon.tech/restaurants-welcome-to-the-metaverse/.
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1. DELIVERY
In the metaverse, group order will be based on ghost kitchens. Even if you’re on
the other side of the world, you’ll be able to have lunch together with your pals.

2. MARKETING
Increasingly, food will be included in virtual reality experiences. Rather than
using conventional email marketing, restaurants will be able to replicate their
actual place in the metaverse and welcome people from all across the globe in
this new form of advertising Promotions and loyalty programs may be tested in
the metaverse.

3. MARKET PLACES
Apps will lose their dominance as a key ordering route after more individuals
join the metaverse. A new approach is needed for companies as more
interoperable experiences are becoming the norm. This means that even if they
lose their ordering portal in the metaverse, some companies who are changing
their structure in line with the new technology will still have the ability to deliver
the food.

4. PAYMENTS
Restaurants will always accept fiat currencies, but in the next five years, we
believe the metaverse will have many big cryptocurrencies that climb to
prominence. A restaurant’s currency is an important aspect of its brand and
marketing strategy.

LULUTOKEN TECHNICAL WHITEPAPER

PAGE: 12

5. QR CODES
Menus will no longer be the only thing that QR codes will be used for. To go
inside augmented reality, you’ll have to go through them. A bottle of
champagne will be sent to your celebration by friends who are unable to
participate in the festivities in person.

6. RESERVATIONS
Booking a seat at a restaurant will have a whole new look and feel. Customers
will have a virtual tour of the restaurant before reserving a spot. For the very
finest tables, pricing will be subject to change on a daily basis.

8. RESHAPING OF RESTAURANTS
WITH AUGMENTED REALITY
Using augmented reality, we’ll soon be able to see restaurants from a new
perspective. There should be an increase in the number of individuals who want
this feature at their favorite restaurants as technology becomes more widely
accepted. Some of the ways AR is projected to change restaurants are:

1. VIRTUAL 3D FOOD
Restaurants throughout the globe are employing virtual displays of their cuisine
to attract new customers, advertise their menu, and upsell more products.
Guests will have a better dining experience and more dine-in traffic if the menu
features realistic 3D representations of the cuisine. However, this isn’t the only
area of the restaurant industry that may benefit from augmented reality.
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Another option is to order takeout. Ordering takeout might be a bit of a gamble
for some individuals. AR technology, on the other hand, might help customers
make smarter purchasing judgments.

2. RESTAURANT ENTERTAINMENT
Restaurants can use AR to enhance the customer experience to a new level.
AR aids in elevating the brand experience and informing customers about
the values they uphold.

3. AR RESTAURANT TOURS
In-home ordering meals is another fascinating and beneficial use of AR in the
food and hospitality business. Rather of just ordering something you read or
saw on the internet, you can turn ordering meals into a whole experience that
includes seeing the restaurant, seeing the kitchen, and even seeing what
ingredients go into the dish you’re going to purchase.

4. AR FOR FOOD PACKAGING
AR may be used to add an additional layer of information to packaging that
shows the consumer, for example, how the product came to be or the history of
the firm that manufactured the product, making it more fascinating and
interactive. The use of augmented reality in packaging also allows goods to
form marketing partnerships with other industries. Consider a line of superherothemed cookies that employs augmented reality to display a movie trailer,
thereby bridging the gap between the food and film industries.
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5. ELIMINATION OF LANGUAGE BARRIERS
AR eliminates the language barrier, allowing all sorts of consumers to connect
regardless of their preferred language. Based on it, the application may be
readily changed.
Aside from that, it aids in increasing client interaction. Customers may search
the food directory for food that suits their preferences. Religion-based food,
health-based food, and diet-based food, for example, will allow individuals of
various backgrounds connect.

9. TOKENOMICS
We are committed to serving you in a way that makes you better off.
They include:

Lulu Casino
16%

Sale
20%

Lulu NFT
16%

Team
20%

Marketing
12%
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1. 2% REFLECTION
You will receive an instant 1% share. This means that you earn by just having
Lulu Token in your virtual wallet! Through this, we will contribute to making
Lulu Token lucrative.

2. YOU GET TO ENJOY 1% AUTO LIQUIDITY
Every trade made through Lulu Token will contribute 1% towards automatically
generating liquidity.

3. 1% ADDED TO FARMING POOL
2% will be contributed to our farming pool. This farming pool will be used
by our NFTs to earn you profits.

4. 1% TOWARD MARKETING AND
DVELOPMENT
We want to make sure Lulu Token gets the proper exposure it needs to
create a thriving community. This fee is used exclusively for development
and marketing purposes.
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A) TOKEN USAGES
Voting on Making Important Community Changes and Decisions
Lulu token team members do not have the ability to make major changes
decisions to the ecosystem without the community’s backing. Hence, the
community gets an active vote in deciding which goes on in the ecosystem.
We are running a system where everyone is equal. During the voting
process, members of the public will be able to voice their opinions on the
project’s future direction.

B) TOKEN DISTRIBUTION
Total Supply: 1,000,000,000,000

10. LIVE CONCERTS
People have been enjoying the combination of food and music for a long time.
Musicians and minstrels entertained guests at Roman and medieval feasts,
respectively. Music is everywhere all around us. It is hard to even go into a
physical restaurant without music playing
Musical accompaniment at meals has become more prevalent, and the variety
of music is more significant than ever before. It doesn’t matter whether you
manage a fine dining restaurant, a fashionable bar, or a comfortable cafe; music
is a crucial element of the retail mix.
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A) MARKETPLACE
2We know that the token marketplace plays an important role for buyers and
sellers. On our marketplace, users will exchange Lulu tokens very easily and
quickly effectively.

B) PLAY 2 EARN
Play 2 Earn is a blockchain-based game in which the player may purchase a
non-fungible token for usage as a character (asset) (NFT). Asides from providing
dining and restaurant services to our users, we will introduce games to the
ecosystem. Thus, our ecosystem will be more fun and engaging. Participating
and winning allows you to earn Lulu tokens at no cost. While playing, you can
get engaged by “staking” your token.

C) LIVE CASINO
Our live casinos will immerse you in a virtual casino experience from the player’s
perspective. You will be able to communicate with other players and a
simulated casino staff by getting up from a poker table and moving around.
Additionally, our improved casino provides services to make it user-friendly for
players.

LULUTOKEN TECHNICAL WHITEPAPER

PAGE: 18

D) GASTRO EXPERIENCE
Imagine a place where people can be eating exotic seafood dishes in an
undersea submarine in the virtual world while enjoying their favorite seafood
alfredo from the nearby restaurant.
Our knowledge of gastronomic eating experiences has pushed us to rethink
what food should look like. With metaverse, we get to allow anybody from
committed eaters to immersed gamers to taste their favorite food in a new way.

11. HOW TO BUY LULU TOKEN?

1. GET METAMASK WALLET
Go to Metamask and install their app. You can get the app on Chrome Web
Store Store, iOS, and Android. Metamask wallet is a trusted and secure wallet in
the crypto space. So make sure to keep your seed phase somewhere safe!

2. ADD BINANCE SMART CHAIN NETWORK
You will need to add the Binance Smart Chain network to your Metamask wallet
before you can purchase Lulu Token.
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3. BUY SOME BNB
Purchase BNB on exchanges, such as Binance Coin, and add your funds into
a virtual wallet

4. 1.GO TO PANCAKESWAP AND GET
SOME LULU TOKEN
After you are all set, head to PancakeSwap, connect your wallet and get some
Lulu Token. Set your slippage to 5%.

12. ROADMAP
We are fully putting things in place to provide you with exceptional services.
Thus, our roadmap will continue the following steps:

Q1, 2022
PHASE I: WEBSITE LAUNCHED
The first step that will bring this idea to birth is launching our website. It is
impossible to have a metaverse platform without
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PHASE II: REACHED 100 HOLDERS
We believe that the community will keep growing with more members
joining. Therefore, we would have a minimum of 100 Lulu token holders
at this stage.

PHASE III: LAUNCHING OF NFT COLLECTION
The community will have its NFT collection. In addition, there will be a release
of collectibles that users can hold at this stage.

PHASE IV: WHALE PROTECTION ACTIVATED
Crypto whales can utilize their enormous wealth to influence the price of Lulu
tokens. This might involve selling large volumes of the token to cause a panic
or run on exchanges. Thus, we will embark on an anti-whale mechanism to
detect or counteract these behaviors.
A sudden drop in the price level might lead to panic selling among smaller
token holders, who suffer its brunt. Small token holders and investors
mistakenly believe that whale(s) have unique information and sell swiftly
before making the news public. This stage will focus on protecting the
platform by recognizing it. Hence, we will engage in a sudden downward
correction.

PHASE V: BOT PROTECTION ACTIVATED
We are committed to building a safe and secured platform for our users. To
ensure the safety and security of our ecosystem, this phase will focus on
activating extra protection for the platform’s Bot.

Q2, 2022
PHASE I: LISTING ON COINMARKETCAP AND COINGECKO
The total capitalization is going to be listed on CoinMarketCap, and
CoinGecko for creating awareness.
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PHASE II: REACHED 1000 HOLDERS
At this stage, the expected number of Lulu token holders and investors will
be around 1000.

PHASE III: EARN EVENTS
This phase will focus on the development and planning of events where
participants can earn rewards in the form of tokens. More details about these
events will be made known to the public.

PHASE IV: INITIAL LISTING ON CEXS
The next phase will focus on making Lulu tokens available to the general
public. Lulu tokens will be promoted to a large audience across a broad range
of nations during this stage. The demand for Lulu tokens is projected to rise
as a result of this. It is only natural that the price would rise as demand grows.
It is possible that a digital token’s value may increase dramatically if it is listed
on numerous exchanges.

PHASE V: LULU SWAP
Cryptocurrency investors often have to acquire fiat cash before they can
purchase the cryptocurrency they want. The Lulu swap is a more smooth
method of acquiring tokens, allowing you to do so immediately. As a result,
you won’t have to pay any additional transaction costs.

Q3, 2022
PHASE I: REACHED 10,000 HOLDERS
Around 10,000 people are projected to own and invest in Lulu tokens at this
point.

PHASE II: LAUNCH DAPP
Dapp apps that users can use on the ecosystem will be released.
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PHASE III: NFT MARKETPLACE
This phase focuses on the development of the medium for buyers and sellers
of Lulu token to interact.

PHASE IV: LULUVERSE
This phase will focus on the launching of an atmosphere space for users.

PHASE V: LIVE MUSIC
The essence of music in a space or vicinity cannot be overemphasized. This
stage focuses on making users enjoy live music.

Q4, 2022
PHASE I: REACHED 100,000 HOLDERS
Lulu tokens are expected to be owned and invested in by about 100,000
individuals at this time.

PHASE II: PLAY 2 EARN GAMES
At this stage, P2E games that users can earn rewards while playing games
will be released.

PHASE III: GASTRO EXPERIENCE
The avenue through which users can enjoy a gastro experience will be
launched

PHASE IV: LIVE CASINOS
To serve our users who are casino lovers, a live casino will be launched.
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PHASE V: LULU SOCIAL
A social network where users can interact and form an active community will
be launched in this stage.

13. TEAM MEMBERS
1. Baris Can – Chief Executive Officer
2. Denis Serebryakov – Project Manger
3. Tanilya Khalitova –Social Media Marketing
4. Abdulla Komilov – Design Engineer
5. Alina Sharifullina – Art Manager
6. Anastasia Mikhaylova – Chief Executive Officer Assistant
7. Irina Khabibova – Chief Auditor
8. Aisulu Yunusova - Accountant
9. Aliia Vintem – Financial Contoller
10. Yulia Katkova – Model/NFT Provider
11. Kseniya Khusnullina – Human Resources
12. Nadezhda Kuzmina - Accountant
13. Zulfiya Musavirova – Tax Lawyer
14. Ekaterina Khabibullina - Investment Planning
15. Kamila Asadullina - Auditor
16. Regina Ilyasova – Liquidity Analyst
17. Karolina Karpova – Investor Relations
18. Aliya Fazlytdinova – Supply Chain Manager
19. Evelina Ikhasanova – Cost Analyst
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14. RISKS
The concepts of virtual money and the blockchain are relatively new. As a
result, the existence of several dangers associated with this technology is not
shocking. Several of these risks are directly related to the technology itself,
while others are related to the complexity of the transactions that are made
possible by the technology.
It is important to remember that this Whitepaper’s goal is educational, not
financial or investment assistance. You are solely responsible for any losses
that you may incur. Market volatility, lack of liquidity, and the possible loss of
all invested assets are just a few of the dangers of investing.

15. DISCLAIMER
The team provides this Whitepaper on an “as is” and “as available” basis. It
does not promise that any material in this Whitepaper will stay unaltered till
the future at its exclusive discretion.
Before buying or investing in this project, you should speak with an
accountant, attorney, or other professional if you have any doubts regarding
its content.
The purpose of this White Paper is to offer information about the Lulu token
project that our team plans to launch. It’s important to note that it’s only
descriptive and not legally enforceable. As a result, nothing in the Whitepaper
should be interpreted as an offer or an inducement to participate in any
investment. The claims and facts presented below are about the future
projection rather than the present.
According to relevant legislation, the Lulu token team, as well as any of its
representatives (including directors and employees) and any distribution
partners, are fully and released from claims of any direct, indirect, punitive, or
consequential damages to the highest extent authorized by law.
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There is no way we can be held accountable for any mistakes or omissions in
the Whitepaper. In addition, we are not responsible for any difficulties arising
in contract, tort, or otherwise due to your use of (or inability to utilize) this
Whitepaper or the content on this Whitepaper.
Even if we have given you prior notice of the potential for a loss, we will not be
responsible for any losses or damages that may come from your use of this
Whitepaper or from your use of (or failure to utilize) the material on this
Whitepaper.
Since everything is subject to revision, nothing in this white paper represents
a guarantee of the future availability of the services associated with the
tokens or their future performance and value as security from Lulu Token or
any other person or organization mentioned herein.

16. REFERENCES
Arya, N. (2022). Artificial Intelligence and the Metaverse - KDnuggets. KDnuggets.
Retrieved 22 February 2022, from https://www.kdnuggets.com/2022/02/artificialintelligence-metaverse.html.
Augmented Reality Definition. Investopedia. (2022). Retrieved 22 February 2022,
from https://www.investopedia.com/terms/a/augmented-reality.asp.
Bardi, J. (2022). What is Virtual Reality? [Definition and Examples]. Marxent.
Retrieved 22 February 2022, from https://www.marxentlabs.com/what-is-virtualreality/.
Faridani, A. (2022). Council Post: Why The Metaverse Is Marketing’s Next Big Thing.
Forbes. Retrieved 22 February 2022, from
https://www.forbes.com/sites/forbesbusinessdevelopmentcouncil/2021/12/21/whythe-metaverse-is-marketings-next-big-thing/?sh=1387ab5625f0.
How to explain augmented reality in plain English. Enterprisersproject.com. (2022).
Retrieved 22 February 2022, from https://enterprisersproject.com/article/2019/10/araugmented-reality-explained-plain-english.

LULUTOKEN TECHNICAL WHITEPAPER

PAGE: 26

Lee, L. (2022). How to Leverage Internet of Things (IoT) Opportunities in the
Metaverse. Acceleration Economy. Retrieved 22 February 2022, from
https://accelerationeconomy.com/metaverse/how-to-leverage-internet-of-thingsiot-opportunities-in-the-metaverse/.
Metaverse: What it means for restaurants. Goliathconsulting.blog. (2022). Retrieved
22 February 2022, from https://goliathconsulting.blog/2021/12/23/metaverse-what-itmeans-for-restaurants/.
Protein, A., Food, B., Kitchen, C., Commerce, D., Waste, F., & Drink, F. et al. (2022).
Restaurants, Welcome to the Metaverse. The Spoon. Retrieved 22 February 2022,
from https://thespoon.tech/restaurants-welcome-to-the-metaverse/.
Restaurant Marketing in Meta’s Metaverse | MGH Blog. Mghus.com. (2022).
Retrieved 22 February 2022, from https://www.mghus.com/blog/restaurantmarketing-in-metas-metaverse.
Top 7 Technologies that Power the Metaverse | Binance Academy. Binance
Academy. (2022). Retrieved 22 February 2022, from
https://academy.binance.com/en/articles/top-7-technologies-that-power-themetaverse.
Virtual Reality, the technology of the future - Iberdrola. Iberdrola. (2022). Retrieved
22 February 2022, from https://www.iberdrola.com/innovation/virtual-reality.
What Is Augmented Reality (AR)? A Practical Overview. Threekit.com. (2022).
Retrieved 22 February 2022, from https://www.threekit.com/blog/what-isaugmented-reality.
What is IoT (Internet of Things) and How Does it Work?. IoT Agenda. (2022).
Retrieved 22 February 2022, from
https://internetofthingsagenda.techtarget.com/definition/Internet-of-Things-IoT.
What is the Internet of Things (IoT)?. Oracle.com. (2022). Retrieved 22 February 2022,
from https://www.oracle.com/internet-of-things/what-isiot/#:~:text=The%20Internet%20of%20Things%20(IoT)%20describes%20the%20netw
ork%20of%20physical,and%20systems%20over%20the%20internet.

LULUTOKEN TECHNICAL WHITEPAPER

PAGE: 27

